


“Children of Immigrants!”  TELLs  A STORY THAT 21ST CENTURY CHILDREN GROWING UP IN AMERICA WILL 
RELATE TO. THE STORY’S CONCEPT LOOSELY FOLLOWS A 1ST GENERATION AMERICAN TRAPPED IN AN IDENTITY 

CRISIS. OFTEN LEFT AS OUTCAST, THE PROTAGONIST GOES THROUGH PERIODS of life THAT LEAVES THIS AMERICAN 
BORN CITIZEN FEELING TOO FOREIGN IN THE SOCIETY HE LIVEs IN, WHILE AT THE SAME TIME, LOST IN TRANSLATION 

TO HIS RICH AFRICAN FAMILY HERITAGE.



Born Akinola Jordan Pedro, in Washington D.C., AkinG Kalld Pedro was raised by Nigerian parents on the outskirts of 
the nation's capital. Pedro is of West African and Afro-Brazilian descent, one of four children of Bosede, working 
two jobs, and Ajibola Pedro, a Taxi Driver. Growing up in a two parent immigrant household. Pedro tackled various 
1st generation challenges such as, assimilation, cultural diversity and much more. As a kid moving around a lot, 

Pedro had a hard time making friends and adjusting to the new surroundings he was placed into. At a young age he 
has been able to see the world by visiting countries like Brazil and Nigeria, the latter of which he spent six years in 

the city of Lagos. Having music around him, his parents listened to a wide range of artists like Michael Jackson, Tina 
Turner, Lionel Richie, and international musicians such as Fela Kuti, Shina Peters , Sade and much more. Pedro fell in 
love with hip hop at the age of 7 years old after listening to his brother’s copy of “The Eminem Show''. He decided to 

pursue music after hearing Lupe Fiasco’s debut album. In 2016, AkinG Kalld Pedro released his debut EP “Afro-Brazil'' 
which featured a mixture of hip hop, bossa nova, and samba music. In 2019, Pedro found himself amongst 10 other 

emerging artists that won the inaugural 2Kbeats Contest by Steve Stoute’s UnitedMasters. His breakout single 
“Traffic.Jam'' was selected by Kevin Durant and Stoute himself for NBA2K’s 2020 soundtrack. IN 2020, PEDRO 

RELEASED THE FIRST SINGLE “INTERNACIONAL” OFF HIS UPCOMING DEBUT ALBUM. THE SINGLE EARNED HIM A PLACEMENT ON NBA 
2K21’s SOUNDTRACK, Marking pedro with back to back placements with 2ksports.

BIO



ACCOMPLISHMENTS
● NBA 2K  CURRENTLY HOLDS the TITLE OF THE BEST 

selling sports games WITH IT’S 2020 VIDEO GAME 
RELease.

● 2K20 WAS LISTED AS ON OF THE TOP 5  SELLING VIDEO 
GAMES  in 2020, EXCEEDING more than $1 billion in 
combined sales and microtransaction revenues 
worldwide.

● ROUGHLY  ABOUT 14 million  GAMERS PLAY THE VIDEO 
GAME DAILY, MEANING 14 MILLION PEOPLE EXPERIENCE 
AKING KALLD PEDRO’s SONG “TRAFFIC.JAM” 



ACCOMPLISHMENTS
● WITH “INTERNACIONAL” PLACEMENT ON NBA 2K21. THE 

FORECAST NUMBERS ARE SET TO DETHRONE THAT OF IT’S 
PREDECESSOR. 

● AKING KALLD PEDRO’s SONG WAS INTRODUCED THROUGH 
UNITEDMASTERS’ “The City”. a new section IN 2K21’S  
“NEXT GEN” expanded soundtrack.

● BRAND PARTNERSHIP WITH PENDLETON WOOLEN MILLS



AKING KALLD PEDRO IS AN INNOVATIVE ARTIST PUSHING BOUNDARIES BY TELLING A STORY THROUGH THE WIDE 
RANGE OF VARIOUS MUSIC GENRE OF THE AFRICAN DIASPORA. 

“Children of Immigrants!” MUSICAL SOUND TAKES A PAGE FROM MANY AFRICAN INFUSED MUSICAL CULTURE 
ALL AROUND THE WORLD. ONE VERY KEY ELEMENT ON THIS ALBUM IS the USE OF THE “World FUSION” GENRE. 
WITH Pedro’s HERITAGE BACKGROUND OF BEING NIGERIAN AND AFRO-BRAZILIAN, INTERNATIONAL CUES ARE 

TAKEN FROM WEST AFRICA ANd NORTH-EAST BRAZIL’S COAST
AND FUSING THEM BOTH WITH THE URBAN AMERICAN SOUND OF TODAY.



CORE VALUES



INFLUENCE

LEADERS IN THIS WORLD ALL HAVE ONE THING IN COMMON, 
THAT’S INFLUENCE. WHETHER IN SPORTS, POLITICS OR MUSIC, TO 
HAVE A STRONG INFLUENCE ON THE MAJORITY IS KEY ASPECT IN 
BECOMING A LEADER. ON THIS PROJECT, I MAKE SURE IM 
CREATING & SAYING THINGS THAT ARE IMPACTFUL AND 
INFLUENTIAL TO THE LISTENERS’ DAILY LIFE.



AUTHENTICITY

IN THE DAY OF AGE WHERE EVERYONE FOLLOWS THE NEWEST 
TRENDS, THE BEST OF THE CROP ARE ALWAYS THE TRENDSETTER, 
THE INNOVATORS, THE ORIGINALS ETC. SINCE I BEGAN INNO 
CIRCLE, AUTHENTICITY & INNOVATION AS BEEN MY KEY ELEMENT IN 
MUSIC, WHETHER IT’S COMING UP WITH NEW STORY CONCEPTS OR 
PLAYING WITH NEW SOUNDS. THE ONLY PERSON THAT CAN TELL MY 
STORY IS MYSELF 



HONESTY

HONESTY IS THE KEY ASPECTS AND GATEWAY TO CONNECTION, 
UNDERSTANDING AND RELATABILITY. ON THIS PROJECT IM MAKING 
SURE I BARE MY SOUL ON EVERY TRACK TO GIVE THE LISTENER 
“A FLY ON THE WALL”  VIEW INTO MY LIFE.



CYCLE GOALS



Perform at least 7 times in my Local City (DC)

Tour across America as a supporting act for with an 
independent artist or Major artists 

Work with my contemporaries, 

Release AKING KALLD PEDRO’s  debut album either 
independently or on a major label.

Establish a strong cult like core fan base

PARTNER WITH ESTABLISHED OR LOCAL BRANDS THAT FIT THE 
NARRATIVE



POTENTIAL 
BRAND PARTNER 

TARGETS



FOOD/NON-ALCOHOLIC BEVERAGES

Kit-Kat  |  Canada dry   |  Skittles  |  Target

APPAREL

Nike  |  New Balance   |   Pendleton   |   H&M   |   Columbia   |  ASOS  |  BEvel

BROOKLYN CIRCUS  |  PYER MOSS

 

SPORTS

Arsenal FC  |  DC United

GAMING

Kingdom Hearts  |  FIFA  |  NBA 2k

TARGETS
REASON

● PARTNER  BRANDING WITH VARIOUS COOPERATION IS A THING OF THE 
NOW IN THE MUSIC INDUSTRY. THIS IS VERY IMPORTANT TO AKING KALLD 

PEDRO BECAUSE NOT ONLY DO WE WANT TO PARTNER WITH BRANDS IN 
MUSIC BUT WE ALSO WANT TO SHOW PEDRO’s RANGE AND GO OUTSIDE 

THE MUSIC INDUSTRY.

● Featuring on nba2k’s 2020 in 2019 was a great introduction 
and has inspired us to look into partnering with brands that 

revolves around pedro’s day to day life.

● Corporations like pendleton, asos, BROOKLYN CIRCUS, ETC. are ALL 
brands THAT OFFER A CLASSIC/FANCY FLAVOR.  THIS IS A  MODE THAT 

aking KALLD PEDRO EMBODIES IN HIS MUSIC AND FASHION. 

● Sports teams like arsenal and dc united  hold a special place due 
to the fact is not only an avid watcher of these team, but also a 

devoted fAn



TOUR SUPPORT



Kendrick Lamar

Janelle Monae

Esperanza Spalding

Donald Glover

J. COLE

Anderson .paak

TYler, THE CREATOR

TARGETS

NOMBE

Kota the Friend

LUCKY  DAYE

TOBI NWIGWE

SMINO

Armani WHITE

MANNY WELLz

GOLDLINK

TAME IMPALA

EARTHGANG

JIDENNA

IDK

Chance The Rapper

BURNA BOY

TIER III TIER !I TIER I



STYLE



PENDLETON WOOLEN MILLS



ALL WHITE NIGERIAN
YORUBA TRIBAL WEAR



GEOMETRICAL/PATTERN/TRIBAL 
HEAD WRAPS



HIGH WATER SUIT PANTS



GEOMETRICAL/PATTERN/TRIBAL 
T-SHIRT & BUTTON UPS



JOHN LENNON
STYLE  GLASSES



BLACK AND WHITE
NIKE AIR FORCE ONES



HAND CRAFTED BY 


